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The tourist sector in Norway

2004

The situation of the labour market 

The tourist sector in Norway has been experiencing for a long time a labour demand. 

But the years 2001, 2002 and especially 2003 have shown a great decrease i the number of visiting tourists – as in many countries generally, mainly because of terrorism, SARS-virus and wars. As an example, it is said that 2003 was the worst year in the history of the hotel sector in Norway. Many employees were temporary laid-off. 

Nevertheless, the figures for the end of 2003 and beginning of 2004 indicate an uprise, even though this general uprise in the tourist sector will be slow. Still, optimism is growing. Furthermore, the prognosis say that the new trend of ”back-to-nature” tourism will have a positive impact in Norway. Norway is indeed well known as a destination for nature lovers. It is actually important to mention here that both the upper northern county in Norway (Finnmark) and the famous Hurtigruta (cruise line which offers cruises from Bergen up to Northern Norway) experience an increase in the number of tourists visiting to Norway to experience nature, even in the wintertime. 

The situation of the labour market varies a lot depending on the seasons and is therefore very difficult to map. There is a lot of turnover of staff as a direct consequence of the seasonal variation.

Summer season: May – September

Winter season: December/January – 1st May

In Norway, there are 2 types of tourism companies:

· companies which only have a summer season: mainly on the west coast, where the ”fjord tourism” is most developed. This part of Norway is called ”Fjord Norway” and includes the counties of Sogn og Fjordane, Rogaland and Hordaland. With the exception of Bergen (Norway´s 2nd largest city) and Stavanger which have both summer and winter season.

· Entreprises which have both summer and winter season: mainly in the mountain parts of the country, ”Mountain Norway”. Counties: Buskerud (especially the Hallingdal region) and Oppland (especially the Lillehammer region, site of the Winter Olympics of 1994) and Telemark.

May is a quiet period for the hotels with conference accomodations and mountain hotels (høyfjellshoteller). But for other types of hotels (hotels with reception rooms) it can be quite a busy period (wedding receptions, company receptions etc.)

If you apply for a job in the tourist sector, be aware of the fact that you may be out of work between 2 seasons.

It is important to stress that ”business tourists” stand for the majority of overnight stays (especially in Oslo), i.e. guests who are on business trip or seminar/conference. A lot of the big hotels therefore base their activities on offering their own conference rooms and restaurant. 

The largest tourist counties (by number of beds) are: Oppland (Lillehammer), Oslo, Hordaland (Bergen), Rogaland (Stavanger), Buskerud (Hallingdal region), Sør-Trøndelag (Trondheim) and Telemark. Oslo is the largest restaurant county.

The foreign tourists come mainly from: Germany, Denmark, Sweden, Great Britain, USA, the Netherlands and France.

But most of the tourists with overnight stays in Norway are Norwegians themselves (72% of the overnight stays in 2003)

A piece of information worth taking note of: from 1st June 2004, it will be totally forbidden to smoke in any place serving food and beverages (restaurants, cafés, pubs etc.) 

Tourist attractions

In order to find a job in the right place, it might be usefull to get to know the different attractions Norway has to offer. You will find all the attractions on the official guide to Tourist Norway: VisitNorway (www.visitnorway.com). We can mention: Hurtigruta (cruise line from Bergen up to Northern Norway), Bergen and the Sognefjord, Lillehammer (Winter Olympics city and Maihaugen), the Geirangerfjord, Prekestolen (The Preaching Chair), the Lofoten Islands in Northern Norway, and many more.

Useful links

www.visitnorway.no  – official tourist information

www.invanor.no  – Norwegian Tourist Board

www.rbl.no  – Federation of the Touristic Entreprises (employers’ union)

www.boarding.no  – news portal for the tourist sector

www.finnmark.org  – tourism in the upper Northern County of Finnmark www.hurtigruten.no – the cruise line along the west coast.

Labour demand

There is a special demand for skilled personnel: cooks (highest demand), waiters and receptionists, preferably with vocational training or a fairly good experience.  

But there is also a demand for unskilled staff such as cleaners, barkeepers, service assistants, kitchen assistants etc.

Many entreprises hire some of their staff on a yearly basis (permanent work) but most of the staff they look for - is seasonal personel. Recruitment is highest before the start of the season. So start looking and applying for jobs early!

Most of the tourist entreprises advertise their vacancies via Aetat, the Norwegian Public Employment Service and many of them advertisement of their vacancies outside Norway via EURES. To search for a job from home: 

· www.aetat.no (NB: most vacancies are in Norwegian) 

· www.europa.eu.int/eures  (a lot of vacancies in the tourist sector are transferred to the European vacancy database, EURES)

· Aetat's Call centre: +47/ 800 166 33 (8.AM – 6.PM) There you will be answered in English if needed.

Another source of vacancies might be the private recruitment agencies: more and more vacancies are advertised there. Check the portal www.sillinger.no which gives links to most of these recruitment agencies. 

If you are in Norway, visiting a Norwegian job center (Aetat) is the first thing to do to start your job search. Or sometimes even better (and more effective): visit hotels, restaurants, pubs etc. personally to offer your services, with a CV in hand. You might just be the right person, with the right qualifications, at the right time.

Last but not least, the websites of the tourist entreprises may advertise the companies’ own vacancies. Check the website of the big hotels (eg. www.rica.no, www.choicehotels.no, www.bestwestern.no, www.sas.no (hotel), www.scandichotels.no, among others), airlines (www.sas.no, www.braathens.no, www.wideroe.no) or other types of companies such as www.hurtigruten.no. Many of the touristic attractions would have their own homepage as well (eg. www.fjordnorway.com). The Yellow Pages, readable in English, might help you in your search for companies by sector (www.gulesider.no) 

Language requirements

The companies in the tourist sector usually require a good knowlegde of Norwegian or another Scandinavian language (Danish or Swedish). This is very important because of the daily contact with the public for some of the staff (receptionists, waiters etc.) but also for workers who do not have much direct contact with the public. It is, for instance, of utmost importance for a cook to be able to understand and be understood by the rest of the kitchen staff, considering that the kitchen is a particularly hectic place to work in which requires rapidity and efficiency. The reason for thiese language requirements is that most guests in Norway are Norwegian or Scandinavian.

In spite of this, the tourist sector has a much higher percentage of non-native staff than other sectors. It is an international work place with employees of international background and experience. The easiest positions for non-native staff to apply for, are within cooking and cleaning. It should be mentioned here that some of the largest hotels have translated their working instructions for cleaning personnel to other languages than Norwegian.

The Stavanger region (on the south west coast) is generally characterised by an international labour market, due to the presence of petroleum companies and of the NATO-headquarters. There are many French and English speaking workers. And the tourist entreprises there would hire personnel speaking one of these languages. Bergen has also become an international market. At the North Cape, entreprises also hire people of different nationalities.

Housing for the staff

Most of the biggest hotels offer housing to their staff. But smaller places (small hotels, camping-sites etc.) outside the cities do not have the capacity of offering accommodation. 

Education

Each county offers secondary school level education in tourism. There are 2 types of courses: hotel and nutrition, and sales and service.

There you can get a vocational certificate as a cook or a waiter or a cleaner etc. (”fagbrev”).

At a higher level, there are many schools of tourism, both public and private, which offer various types of education within tourism all over the country. There is 1 hotel College in Stavanger.

See the map of Norway on the next page.
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